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Introduction 
 
The phenomenon of Internet blogging has dramatically expanded over the past few years. 
Approximately fifteen thousand blogs are started every day.  The Bahá’í Faith has well-
established and high-quality representation on the Internet in the category of web sites, 
but is only now beginning to develop a substantive presence in the blog domain.  The 
realm of Internet blogging offers opportunities and challenges to the Bahá’í community.  
This document provides suggestions to individuals and institutions interested in creating 
and sustaining a blog presence related to the Bahá’í Faith. 
 
Blogging and the Five Year Plan 
 
The remarkable growth of the “blogosphere”—an arena primarily for individual 
initiative—offers opportunities to explore Bahá’í teachings and Bahá’í community 
activity through a personal lens that has previously not been available.  Because of its 
unique interactive aspects, blogging opens new avenues for sharing the message of 
Bahá’u’lláh.  The networking phenomenon associated with blogs allows for information 
to reach potentially large numbers of like-minded people.      
 
In some respects, individual blogging mirrors in the Internet space the “friends, family, 
neighbors and co-workers” approach of the core activities now at the heart of Bahá’í 
community expansion and development.  It is a grassroots participatory undertaking.  
Even if only a handful of friends and acquaintances read one's blog, that blog can serve as 
an instrument to draw that particular “community of interest” to the Revelation and to 
Bahá’í community activity.  Thus, a thousand such small blogs might be just as effective 
as a few highly visible blogs.   
 
Because the Revelation of Bahá’u’lláh provides insight into all areas of human life, the 
range of possible blog themes is vast—for example, sharing stories and experiences that 
have spiritual significance; correlation of the Bahá’í teachings with contemporary social 
challenges; presentation and exploration of the Creative Word; our spiritual purpose and 
how one’s relationship with Bahá’u’lláh allows one to navigate the challenges of life; 
basic beliefs of the Faith; community and family life; artistic expression and Bahá’í 
identity; the pursuit of moral excellence; the relationship of the Faith with other religions; 
the Bahá’í vision of the future; the model of the Bahá’í administrative order; defense of 
the Faith; social action; experiences with core activities, youth year of service, or 
pioneering, etc. 
 
It is important to recognize the potential synergies between institutional sources of 
information and the activities of individual bloggers.  With a wide and active Bahá’í 
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presence in the blogosphere, a larger universe of inquirers and seekers can be brought to 
official Bahá’í sites through links and RSS feeds on blogs maintained by individual 
believers.  Links from individual blogs to bahai.org, news.bahai.org, reference.bahai.org, 
and public sites of National Assemblies amplify and strengthen the overall Bahá’í 
presence on the Internet.  For this reason, institutional Web activity and individual 
initiative are complementary in nature.    
 
Finding an Audience 
 
For those friends who wish to create blogs that reach beyond their circle of 
acquaintances, a number of approaches are possible.  Starting a blog is easy, but 
sustaining a blog directed to a wider audience is not.  Unlike web sites, blogs can often be 
developed at no expense and with no design work required.  But once the blog has been 
established, continuing work is required.  
 
The key to a successful blog is having something to say that will be of interest to others. 
For example, if you are interested and knowledgeable about efforts to promote the 
advancement of women in your country and you believe there are enough people 
interested in knowing what you know, then a blog will be a viable method of sharing 
information with your community of interest.  A blog is a conversation between the 
blogger and the audience.  If you cannot maintain a fairly regular commitment to the 
blog, it is perhaps better to look for other avenues of expression, such as posting a few 
pages of content on your community’s web site or teaming up with other individuals 
wishing to blog. 
 
There are all types of audiences.  Sometimes you may want to build a community of 
participants while at other times you may only want to distribute news about particular 
events.  Some blogs may have a lifespan of years while other blogs may be temporary 
sites to support a specific event.  A blog may stand on its own or can be part of a web 
site.  You may do it by yourself or as part of a team.  It is important to determine whether 
you are communicating as an individual or as a representative of an institution. 
Regardless of the combination of attributes you select, the key is that you have a fairly 
clear idea of the intended audience and purpose of the blog. 
 
Determining the existence of an audience is not easy when dealing with a new medium.  
Just because something is possible does not mean there will be an audience.  Perhaps the 
first question to ask is whether you would be personally interested in the blog.  If you 
cannot see yourself as an eager user of the proposed blog, it is likely that most people will 
feel equally unmotivated.  Have you seen a demand for the service that the blog would 
represent or the ideas that it would explore?  Are people emailing you asking for more 
information?  Often a narrative exploring some experience in one’s life can be 
compelling to readers, but only experimentation will reveal whether a theme area is of 
general interest.  Increasingly, a common approach to blogging is organic in character: 
inviting your friends and acquaintances to read and react to your posts and then gradually 
expanding your community of interest.   
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Possible Blogs/Podcasts 
 
The following is a list of some possible forms of blogs and podcasts.  A podcast is the 
audio version of a blog.  There are also video podcasts or vlogs.  Video can enhance your 
content, but addition of video will increase the technical hurdles. 
 

• Community events blog 
• Topical blog – a topic with which you have expertise or interest 
• Interview blog/podcast – interviewing Bahá’ís having engaging stories or 

perspectives to share can be particularly effective. 
• Public talks/events/performances podcast or video podcast 
• Audio books podcast – making available extracts from the Bahá’í Writings or 

secondary Bahá’í literature 
• Selected readings or prayers podcasts 
• Online course.  A blog might cover a book chapter at a time or a podcast might 

present a lecture on a topic.  This is like the topical blog, but it has an 
instructional purpose and may be integrated with online materials. 

• Music podcast. Interview musicians and play some of their music.  Be sure to get 
permission to use their music. 

• Personal blog.  A personal blog from a youth on a year of service may be 
inspiring to other youth or a blog outlining one’s efforts to promote moral 
education among children in your community may be of interest to other parents.  

 
Blog Placement 
 
Blogs tend to be either on their own or part of a web site.  If you or your community have 
a web site, there are many good reasons to create the blog as part of the web site (e.g., 
taking advantage of a web site’s existing readership).  A blog’s simplicity is also its 
weakness.  A blog is essentially a series of chronological entries that get automatically 
archived every month or so.  This ever-downward scrolling of information off the screen 
can be inconvenient to the reader if some forms of information are intended to be static.  
Static information is best presented via a web site.  
 
In a virtual world, physical location means very little.  The address of a blog is its name. 
Most free blogs expect that your blog’s name include the service provider’s name.  For 
example: XYZ.blogger.com and XYZ.typepad.com.  If your blog is going to be part of a 
currently existing web site, the name will follow the name of the web site.  If you don’t 
have an existing domain name and don’t want to use a commercial site’s name, you can 
buy your own domain name.  In general, individuals probably don’t want to spend money 
for domain names whereas institutions will probably want to maintain a consistent public 
image by using their own domain name.  
 
Promoting the Blog 
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Some blogs need no promotion while others are totally dependant on it.  A blog intended 
to list community events can easily be promoted at the next Feast. Reaching a public 
audience is more difficult.  
 
The first step is to let people know you have a blog.  Word-of-mouth from interested 
people is a very powerful means to promote a blog.  Enter terms such as “promote,” 
“advertise,” “list,” “blog” and your community’s name into Google.  The results should 
provide a number of useful links to information for promoting your blog.  Listing your 
blog with Technorati.com, Google.com, and other search tools is an important step, but 
you may find topical lists or local web sites that could be just as meaningful.  
 
Before you start, explore blogs with similar interests.  Searching for relevant terms at 
Technorati.com or Blogger.com is an excellent way to see what others are doing.  First, 
you will get a feel for what works and what does not.  Second, you may want to ask for a 
cross-link with a related site or a mention in the blog by the author.  A referral by a 
popular blog can put your blog on the map almost instantly.  Of course, you need to be 
ready. Don’t ask for a referral while your site has one or two postings.  Having one or 
two postings is like having a web site with “under construction” and “coming soon” 
messages everywhere.  Make sure your site is at its best before asking the public to come 
in for inspection, especially if you wish to reach out to a large general audience.  
 
Participation in on-line discussion forums, contributing content to popular web sites or 
posting comments to other relevant blogs can also be an effective means for inviting 
individuals to your blog.  Frequently, a network of blogs on particular topics cross-link to 
each other.  Having other bloggers include you in their network can greatly increase the 
visibility of your blog.  Seeking out promising forums allows one to connect with others 
who may be receptive to the Faith—for example, sites or lists addressing social issues, 
parenting, culture, or religious themes.   
 
Getting Feedback 
 
There are a number of systems that can record voluminous amounts of information about 
the people who visit your blog.  One of the best systems is Google Analytics.  These 
systems can generate reports that show how many people visit your site, where they come 
from, what search words they used to find your site, and how long they stayed.  This 
information can be very useful in identifying your audience and their specific interests.  
 
One of the weaknesses of a blog reporting tool is that it does not measure the true 
exposure of your site.  The reason for this is because a blogs are often accessed via RSS 
(Really Simple Syndication).  Once the user has subscribed to your blog, their RSS reader 
will download new posting automatically.  The user may not visit your blog site directly 
ever again.  So your most dedicated audience may not be represented in your web logs.  
 
Everything a computer does is recordable in one form or another.  If you control the 
server, it should be possible to see who is downloading your postings via RSS.  In the 
future, blogging systems will probably record all forms of access. 
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One way to know what your readers like is to allow them the ability to leave comments.  
There can be downsides to allowing comments.  Visitors can post  negative or offensive 
comments just as easily as constructive comments.  Another issue of concern is blog-
spam.  Spammers will go on your site and leave messages like “loved your site and keep 
up the good work LINK”.  The link is what they want to put on your site because it can 
help them with their rankings on search engines.  There are methods to limiting spam by 
asking for registration or by moderating the postings before allowing them to be posted.  
These steps may lessen your reader’s willingness to post a comment.  As an alternative, 
you can ask to be notified when a new comment has been posted.  If you don’t like the 
posting, you can delete it. 
 
Ask people you know to review your site.  While you may be the best judge of what your 
site is supposed to be about, you are not necessarily a good judge of how well the site is 
achieving the goal.  
 
So that the general public and other Bahá’ís can find your blog, consider listing your site 
with Technorati.com or Blogger.com.  In addition to the obvious tag of “Baha’i” or 
“Bahai”, you also might consider using one or more of the following tags.  Please note 
that the term “Baha’i” is without diacriticals (accent marks).  
 

• Baha’i belief – covers the range of questions relating to basic Bahá’í beliefs 
• Baha’i personal – personal experiences as a Bahá’í 
• Baha’i community –covers the activities of a community 
• Baha’i social-economic development – covers SED projects or discusses the 

principles underlying SED work 
• Baha’i spirituality – discusses spiritual topics. 
• Baha’i apologia – defends the Faith or explains Bahá’í positions 
• Baha’i youth – personal experiences and/or life as a youth year of service 

volunteer 
 
You should also list these terms without the term “Baha’i” so that they can be found by 
the general public, but if you do not use the term Baha’i, it will be difficult to find your 
site using a highly used term.  For example, a Baha’i youth year of service volunteer 
wishing to cover an SED health project in Costa Rica would use the following tags: 
Baha’i, Baha’i youth, Baha’i socio-economic development, socio-economic 
development, health, and Costa Rica.  There is no harm in using more tags, if they apply 
to the content on your blog. 
 
Podcasting 
 
Podcasting and the related video podcasting bring with them significant technical 
requirements.  Video is great if your content requires something to be shown visually. 
Performances or content that is heavily oriented towards the visual are compelling 
reasons to use video.  Talks, music, and other audio-heavy content probably should not 
use video.  Video greatly increases the file sizes the user has to download.  Furthermore, 
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audio content has the great advantage of being useful while driving a car or engaged in 
some other routine task.  Many people have an abundance of time that could be used for 
audio.  
 
Multimedia presented over the Internet always involves a trade-off between quality and 
delivery time.  As the quality of a file increases, so does the file size.  As the file size 
increases, so does the length of time it takes for the user to download it.  The production 
and distribution of podcasts may require expert help and some amount of funding.  For 
more on podcasting see “Podcasting: A Technical Primer.” 
 
The First Steps 
 
When contemplating the creation of a new blog or podcast, it is perhaps best to start 
simple and through a gradual process of experimentation and feedback, develop areas of 
thematic focus that appeal to particular audiences.  As with the global plan of the Faith 
itself, identifying and utilizing the opportunities afforded by the Internet is an ongoing 
process of learning and adaptation.  Such an approach will surely provide a variety of 
means for proclaiming the truths, defending the interests, and demonstrating the 
“indispensability,” “potency,” and “universality” of the Bahá’í Revelation. 
 
For additional information or advice, the Bahá’í Internet Agency can be reached at: 
info@bia.bahai.org. 

 6

mailto:info@bia.bahai.org


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


